
 

 

Regulation 8.1.R6 - MELBOURNE UNIVERSITY BOOKSHOPS 

Interpretation 
1. In this regulation- 

The Melbourne University Bookshops are referred to as ‘the bookshop’ 

Establishment 
2. The bookshop is a department of the University operating as a semi-autonomous body with a 

board, pursuant to Statute 8.1. 

Objectives 
3. The objectives of the bookshop are to: 

(a) work closely with departments to supply students with teaching and text materials to 
meet course and research requirements at affordable prices; 

(b) actively source information globally to provide support material for researchers, 
including the latest scholarly monographs and trade titles for academics and the wider 
community; 

(c) seek out opportunities for e-commerce including electronic publishing, publishing on 
demand and digital delivery; 

(d) maintain a high quality campus bookstore website and provide new services 
electronically as they evolve; 

(e) provide an efficient and courteous service and procure a wide range of ancillary goods 
and services appropriate to a campus-based business for retailing to its customers from 
the University and wider community; 

(f) exploit synergies with Melbourne University Publishing Limited to ensure that the 
University and its staff receive adequate commercial reward for their intellectual 
property; and 

(g) operate on a commercial basis and return a profit to the University. 

 
[Made by Council 7/9/09 – effective 22/12/09] 


